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Social Networklng I\/Iedla
i What is it?

A Letdos begin with a little honest

/ Omot 100% sure, | think it has something to do with
computers, maybe? It makes me sound sophisticated and hip to
use these terms, though, donot

A-Still, weodOve go
I

t
our pur poses:, et O

almost instantaneous communication with
potentially limitless people. The communication e
may be text, pictures, videos, sound, or just —
about any other content.

Use of an Internet -based service that enables -
’
-———l




Social NetworkirigzMedia: ™.

Many possible reasons, including:
A It 6s WUsualyethere is little or no cost to use these services.

A I t 6s Y¥oa eawy Usually be up and running very quickly,
regardless of your level of comfort with computers and
technology. A

Altos uni ver s aArostadyoneni t ed! _‘
with an internet connection can access
these services.

Al tos Ihfarnsatidn can be disseminated =y,
almost instantly, in real time. \
\/

A | t 6 s Allthecbolkids are doing it! E- —
mail is s01990s! —
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/] t 6s here " twd--S t

A TheNewYorkTimes ( 12/ 17/ 2008): nfneéNielsen Online |
people watch online videos Monday through Friday between 9 a.m. and 5 p.m. Fifty -one
percent of online viewers use that same tI

A PCWorld.com( 6/ 03/ 2009) : ARnéNielsen Online rele:
time in 2008 until now, the time people spent on social networking sites has increased by
700 percent. Nielsen also reveals that sites like MySpace andFacebookalong with Twitter
hold peopleds interest | onger than even pe
group on Facebookwas fromthe35-49 vyear ol dséo

A NielsenOnline ( 3/ 18/ 2009): ATwitter.com continues
| mportance in both the consumer and corpor
increased 1,382 percent year-over-year, from 475,000 unique visitors in February 2008 to
7 million in February 2009¢é0

A TimeMagazine ( 2/ 11/ 2009) : ARnéFor [ Congressional]
their messages and contacts heavily filtered, Twitter offers a real -time connection with
constituents and the media, for better or

A The WashingtonPost ( 6/ 17/ 2009): NnéThe St at-petwDrkinmar t
site Twitter to delay scheduled maintenance earlier this week to avoid disrupting
communications among tech-savvy Iranian citizens as they took to the streets to protest
Friday's reelection of PresidentMahmoud Ahmadinejadé 0
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CNN. com (7/ 15/ 2008): néBut [ members of Con
to regulate new digital communication methods in light of long -standing rules on
congressional Il nteraction with constituen
existing franking rules covering Web sites prohibit advertising and political advocacy

on lawmakers' official House Web sites. But outside of the www.house.gov domain in

the most popul ar soci al net wor king Web si

A CNBCcom( 8/ 17/ 2009): nelLess than one -ailnontgedn
value and more than 40 percent of tweets
research firm [Pear Analytics] showed. .. O

A YahooNews ( 1/ 10/ 2009): fnéOne of the State Der
communications systems was nearly knocked out when numerous diplomats hit
"reply to all" to an errant message. Now American diplomats could face disciplinary
action for sending mass responseseéo

A The Washington Times ( 6/ 20/ 2009): #dAlran prepared t
net wor kséThe | r ani an-teahequipment that will endbla isto hi g h
trace thousands of activists who have encouraged the recent demonstrations and
spread news about them by using Twitter, cell phones and other Web -based social
net wor ks. o0




Starting Point: * Folly, T O
Same Laws & Ethics Codés Apply

A Theoretically, the same legal and ethical limitations that apply
to other forms of communication apply to social networking
media as well. So, this should be a very short presentation,
right?

A Not necessarily! First, | have been described as longwinded.
Second,theoryand pr acti cegotmgethesdas al w
nicely as we would like. With this in mind, | hope to provide
discussion of both some practical and some legal issues to
think about when considering using certain social networking
media in a government context.

A Obviously, laws will differ from state to state, but the issues
presented and the questions raised should help you start your
analysis.



Practical Problem:

i No Filters

A The very nature of some forms of instant media means that there is
very little oversight or input from others at the time the communication
IS created. As a practical matter, this can lead to:

A

Mistakes, ranging from inconsequential typos to dramatic misstatements or
factual errors;

Anger, in tone or tenor (real or perceived);

ARNAccess Amnesia, 0 meaning that the
al ways, AEVERYBODY! 0) can access th

Forever is a long, long, long time. It can be almost impossible to remove
materials from circulation.

Example: The Everett Herald( 6/ 18/ 2009) : NO Tweet so
meeting to |ight.o City counci |l me |
Nndebri efo after a public meeting ma
meetings | aw. |t came to | i ght whe

about the dinner.



Practical Problem ’ \M‘
i Two-Way Street - o

TPAFFIC

A It is important to understand that, unlike many other
traditional forms of communication, social networking often
allows immediate and very public feedback!

A Everyone can see what was written on your FacebookWall.

A Everyone can see who your nfrient
theirseée).

A Everyone can see who nfoll owso vy«
A Many of these tools can be used against you!

AAiCutting and pasting, o as well a:

Areply to all,o allow for disaff

a legislator almost effortlessly.
A Responding to Arumorso or trying
/ncredible amounts of time!



Practical Problems,, ... . °
iﬁ Ever yoneo mw&s=:n |l

A AEveroyone a | oThinkdittlmsavayw Yoe Want
to have a polite discussion of eminent domain legislation.
You will get some thoughtful constituents and public interest
group participation. You may also get that partisan oddball
(you know, the one who always sends letters to the paper?)
who | 1 ves 1 n his parlogsofttimedo b a

comment on what a moronic fascist you are.
A AWWo Oneo pr esent sThelmanket/eads bselfs ,

to anonymity and aliases. Being called names is bad; being
called names by someone who

WOIl'Se.
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A Check out the Terms of Service:

A YouTube: f é [ o¥ hereby grant YouTube a worldwide, non-exclusive, royalty-free,
sublicenseableand transferable license to use, reproduce, distribute, prepare derivative
works of, display, and perform the User Submissions in connection with the YouTube
Website éYou also hereby grant e a-exblusives er
license to access your User Submissions through the Website, and to use, reproduce,
distribute, display and perform such User Submissions as permitted through the
functionality of the Website and under th

A MySpace: i é [ o hereby grant to MySpace a limited license to use, modify, delete
from, add to, publicly perform, publicly display, reproduce, and distribute such Content
solely on, through or in connection with the MySpace Services, including, without

| i mitation, through the MySpace Serviceseéeé
A Yahoo!: i é [ o¥ grant Yahoo! the following worldwide, royalty -free and non-exclusive

| i cense(s), as applicabl eéo
Al 6m not pircking on these providers/! Thei

especially given that they are free services!

A Nonethel ess, r ememb e rJustcouple ar tiicks/Ahd ferevérg r hy
Sticks!



Getting More Than Was

‘L Bargained For us

A When you post, upload, embed, tag, import, hogtie,

hornswaggle
onto, through, or behind the |l nt er

A You may be bringing with you unwanted:
Advertising, commercial and campaign.
Links

A

A

A

A

A
A

A

Commercial
Personal
ARAdul t o

Comments and postings
AFriendo r exapdriersld. s f r om

A

What are the perils of not being friends?

, Shanghai, or wrestle materials into,

ot é

COMMENTS
SQ_ ongeBobi6 §:53
I like saying offensijve

things with lots of
expletives!

Misterclown 8:4
Zisterclown §:

WHEN wiLL THOSTE
FOOLS IN THE CAPITAL
LEARN?1? IT IS TIME FOR
WE THE PEOPLE TO TAKE
A STAND AND MAKE OUR




