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BE READY 



THE MEDIA 



MEDIA & COMMUNICATIONS 
TODAY 

Increased sources of information 

Instantaneous news cycles  

 Trust in mass media reached historic lows in 2015 

Increased demands for responsible global behavior  

Decreased appetite for government oversight 



MEDIA CARE & FEEDING 

ÀMedia seeks new, different, 
controversial 
ÀPegged as liberal or 
conservative; pervasively 
negative 
À! ÒÅÁÌÉÔÙ ÓÏȣ 
 



CARE & FEEDING 

ÀEstablish rapport 
À!Ì×ÁÙÓ ÒÅÔÕÒÎ Á ÒÅÐÏÒÔÅÒȭÓ 
call or email 
ÀKnow your messages 
ÀOffer to help and follow up 

 



WHY WE NEED THE MEDIA 

ÀShapes public perception 

ÀAffects your credibility  

ÀAffects constituent morale 

ÀReputation, reputation, 
reputation 



REPORTER STYLES 

ÀThe Gunner ɀ Rapid fire questions  

ÀThe Interrupter ɀ Gets you off balance 

ÀThe Joker ɀ Best of friends ɀ then boom! 

ÀThe Shrink ɀ ȰWhat you ÁÒÅ ÓÁÙÉÎÇ ÉÓȣȱ 

ÀThe Stealth Bomber ɀ Throws grenades 

ÀThe Hypothetical ɀ Ȱ7ÈÁÔ ÉÆȣȱ 

ÀThe Pregnant Pause ɀ ,ÅÔȭÓ ÙÏÕ ÆÉÌÌ ÔÈÅ 
silence and takes notes furiously 
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APPEARANCE & GESTURES 



ATTIRE FOR MEN 

ÀMedium-tone blues and grays 

À"Å ÃÁÒÅÆÕÌ ÏÆ ÔÉÅÓ ÁÎÄ ÓÈÉÒÔÓ ÔÈÁÔ ȰÄÁÎÃÅȱ  

ÀWear over-the-calf socks 

À$ÏÎȭÔ ÒÅÆÕÓÅ ÌÉÇÈÔ ÍÁËÅ-up  

ÀNo loose change in pockets 

À$ÏÎȭÔ ÇÅÔ Á ÈÁÉÒÃÕÔ ÒÉÇÈÔ ÂÅÆÏÒÅ ÁÐÐÅÁÒÁÎÃÅ 



ATTIRE FOR WOMEN 

ÀWear solid colors (not white) 

ÀAccessories should be subdued in color 
and style; avoid shiny, dangly jewelry 

ÀPowder is recommended to reduce shine 

À$ÏÎȭÔ overdo daytime make-up 

À$ÏÎȭÔ ÃÏÍÐÅÔÅ ×ÉÔÈ ÙÏÕÒ ÍÅÓÓÁÇÅ 



MAXIMIZE YOUR IMPACT 

ÀPhysiology -- 90% of your effectiveness is 
determined by HOW you deliver your message 

ÀBe lively but not jerky 

ÀKeep hand motions between abdomen and 
shoulder level 

ÀSit tall and slightly forward in ÙÏÕÒ ÃÈÁÉÒȠ ÄÏÎȭÔ 
lean back 

À$ÏÎȭÔ ÃÒÏÓÓ ÙÏÕÒ legs 



MAXIMIZE YOUR IMPACT 

ÀSpeak slowly 

ÀMaintain eye contact to avoid looking 
ȰÓÈÉÆÔÙȱ  

ÀWear a slight smile, eyebrows up 

ÀNever look at the ÃÁÍÅÒÁ ×ÈÉÌÅ ȰÏÎȱ 
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ÅWho is the reporter and what is the 
name of the outlet?  
ÅWhat is the subject of the story?  
Å7ÈÁÔȭÓ ÔÈÅ ÄÅÁÄÌÉÎÅȩ  
ÅWhen is it mutually convenient to 

talk?  
ÅWho else is being interviewed?  

 

 



YOUR INTERVIEW RIGHTS 

ÀYou are not being forced to do any 
interview 

ÀIt as an opportunity to deliver your 
messages 



YOUR INTERVIEW RIGHTS 

ÀAlways introduce yourself & what you do, 
even if you think the reporter knows 

ÀCorrect misstatements politely and 
immediately 

ÀRemember: you know more than they do 
about your issues  



LOST OPPORTUNITY 



LOST TEMPER 



AMBUSHED! YOUR RIGHTS 

ÀWHAT WILL YOU DO? 

ÀWHAT  YOU SHOULD DO: 
ÅBe pleasant. 

ÅAsk for a minute, review,  TAKE CHARGE 

ÅBuy more time. Schedule interview for later. 

ÅDo not answer hypothetical questions; bridge 
to a positive point. 

ÅDo not ÓÐÅÁË ȰÏÆÆ ÔÈÅ ÒÅÃÏÒÄȢȱ 



4ÏÄÁÙȭÓ !ÇÅÎÄÁ 

Media & Communications Landscape 

Controlling Your Message 
 
On Camera Drills & Critique 
 

Your Interview Rights 

Maximizing Your Impact 



CONTROL YOUR MESSAGE 

BE PREPARED 
ÀHave 3 or 4 key messages 

ÀKnow your facts 

ÀKnow your vulnerabilities 

ÀRemember the audience 

ÀVisualize the headline 

ÀAnticipate tough questions 

ÀPractice aloud 



THE TOUGH QUESTIONS 

 

1. 

 

 

2. 

 

 

3. 


