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MEDIA & COMMUNICATIQNS

(facebook

Increased sources of information

Instantaneous news cycles

Trust in mass media reached historic lows in 2015
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MEDIACARES& FEEDNNG

MMedia seeks new, different,
controversial

MPegged as liberal or
conservative; pervasively
negatlve
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CAREEEFEED NG

A=stablish rapport

Al xAUO OAOOOI
call or emall

ACnow your messages

fOffer to help and follow up




WHY WENEED HEHEIMEBRIA

/Shapes public perception
Mffectsyour credibility
Mffects constituent morale

MReputation, reputation,
reputation




AT
AT
AT

ne Gunner Rapid fire questions
ne Interrupterz Gets you off balance

ne Joker Best of friendg then boom!

AThe Shrinkk @hatyouA OA OAUEI
AThe Stealth Bomber Throws grenades
AThe Hypotheticak O 7 EA O E A8 6
AThe Pregnant Pause, AO6 O UI O

silence and takes notes furiously
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LIVE

#NobelPrize2014
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ATTIREFFOR/WMEN

AVledium-tone blues and grays

AA AAOAAEOI 1T £ OEAO A
ANear overthe-calf socks

ATTO6O0O OAEOWMA | ECEO |
ANo loose change in pockets

ATTO60 CAO A EAEOAOO

A -

n=n

COMMUNICATIONS



ATTIREFFORWOIMIEN

ANearsolid colors (not whitg

AAccessories should ibduedin color
and style; avoighiny, dangly jewelry

APowder is recommended to redushine
/% 1 ToGe@lodaytime makeup
BT 160 Al i PAOA




MAXIMIZEYOURNIWNRAC T

APhysiology-- 90% of your effectiveness is
determined byHOWYyou deliver youmessage

ABe lively but noferky

AKeep hand motiondetween abdomen and
shoulderlevel
ASit talland slightly forward ild T OO AE A E (
leanback
AMITTGO AgsOO UI OO
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MAXIMIZEYOURNIWNRAC T

ASpeak slowly

MAViaintain eyecontactto avoidlooking
WEEAOUOG

ANear a slight smile, eyebrows up
MANeverlook attheA Al AOA x EE|
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Who Is the reporter and what the
name of the outlet?

What Is the subjecdf the story?
7TEAO000 OEA AAAAI E
When is it mutually convenient to
talk?

Who else is being interviewed?




YOUR IINMTERWEW RIGHT S

AYou are not being forced to do any
Interview

At as anopportunity to deliver your
messages




YOURIINMERMWEW RIGHT S

AAlways introduce yourself & what you do,
even If you think the reporteknows

ACorrect misstatements politely and
iImmediately

ARemember: you know more than they do
about your issues
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AMBUSHEDWOURRRIGHT S

ANHAT WILL YOU DO?

ANVHAT YOU SHOULD DO:
ABe pleasant.
AAsk for a minute, review, TAKE CHARGE
ABuy more time. Schedule interview for later.
ADo not answehypotheticalquestions; bidge
to a positive point.
ADonotOPAAE OI A OEA | A
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CONTIROLYWYOBRMESSAGE

BE PREPARED

AHave 3 or 4 key messages
AKnow your facts

AKnow your vulnerabilities
ARemember the audience
AVisualize the headline
AAnticipate tough questions

APractice aloud
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